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The Icon Age
Apps are everywhere so it’s time that you start thinking about how you can 
take advantage of the demand for this technology.

A s people start looking at how to differentiate themselves, they often think about what 
to do with their website and marketing material. You want to have the right message 
directed to the right audience, but you also want a progressive look and feel that doesn’t 

just blend in with what everyone else is doing. You want to stand out, of course.
What we’re seeing is that consumers are being conditioned to what I want to call, the “Icon 

Age,” due to the proliferation of Smartphone Apps, iPhones, iPads, etc. What does that mean? 
Consumers are conditioned to looking for a product based on an icon. The day of getting the 
consumer’s attention with three or four paragraphs of copy is over. Here’s how the Icon Age 
works.

I see an icon. I like the look of the icon. So, I click on it to see what product that icon 
represents. As a result, you need to create an icon and a visual approach that catches the 
consumer’s eye instead of just providing loads of copy. When designing new collateral and/or a 
new website you need to keep the Icon Age in mind. 

I love Apps. I use them all the time. I practice 
what I preach. In fact, I’m not alone. Apps are big 
business. In 2009 Apple accounted for 3.5 billion 
App downloads. Apple held 99.4% of the total App 
revenue made in 2009, which came out to $2.4 
billion. In comparison, Android brought in $60 
million in App revenue in 2009. This is a very big 

business and only getting bigger.
How do you seize the demand for Apps and create that same demand for your products? 

You need to do something that is very simple, very visual and has minimal copy. You need 
to grab the customer on an emotional level instead of describing the product or service in 
multiple paragraphs. Where does all that copy go? You put that inside the website, but not on 
the homepage. Consumers want something that is easy to navigate and simple to understand.

Good design is all about effective communication. It doesn’t matter how well written the 
copy is or how great you think the information is that you are sharing, if it doesn’t capture 
the attention of your audience. When first coming to your website, most visitors will quickly 
review the homepage and look for something that visually captures their curiosity  before they 
begin reading the content. Visually appealing icons can be an effective way to entice users into 
reading your material .

Icons make the page easier to navigate and less intimidating for the visitors, while visually 
capturing the attention of the user. 

Icons allow visitors to process information and consume content on your website in an 
efficient manner. When done well, icons should enhance your message and not take away from 
your dynamic messaging. This can be accomplished through the use of white space and icons 
that compliment your copy.

Bring your lists of products and services to life with the use of icons. Icons can quickly allow 

Use an icon that helps tell your story 
and enhance the message you are  
trying to convey in your copy.
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users to identify specific product and service offerings 
while engaging the user.

Your use of icons should directly correspond to the copy 
and the message that you are trying to convey. Keep them 
simple, clear and concise. What message are you trying to 
convey and do the icons enhance or take away from that 
goal? Are the icons consistent with your message, brand, 
and other visual elements that you are representing? Icons 
should enhance the user experience and your overall brand 
personality.

I was reading online, “Icons may represent a file, folder, 
application or device on a computer operating system. In 
modern usage today, the icon can represent anything that 
the users want it to: any macro command or process, mood-
signaling, or any other indicator. User friendliness also 

demands error-free operation, where the icons are distinct 
from each other, self-explanatory, and easily visible under 
all possible user setups.”

Icons can make your site warmer and more inviting to 
your visitors. A simple icon can add personality to a website 
and bring your message to life. 

Use an icon that helps tell your story and enhance the 
message you are trying to convey in your copy. Icons don’t 
have to be large to be visually stimulating. Often, small icons 
can have a great impact and be less of a distraction. The key 
is to make the icon simple, clear and easy to recognize.

As of May 2010, there were 8,369 non-game Apps 
and 1,334 game Apps in the App Store. All of those Apps 
have catchy icons and they’re all getting the attention of 
consumers everywhere. So, don’t be left behind. Design for 
today’s audience and get on board the Icon Age. ❖
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directly correspond to the  

copy and the message that you  
are trying to convey. 

 Keep them simple, clear  
and concise.

Icons don’t have  
to be large to be 

visually stimulating. 
Often, small icons can 

have a great impact.
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