
Are You Cutting Corners?
While short cuts may save you lots of money upfront, in the end that approach 
often just leads to some lost opportunities.
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Social Media Pays Off
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Many in the mortgage industry are intrigued by 
social media, but they are confused by it, too. 
They doubt the ROI associated with social 

media and don’t know how to get started. A new study 
called: 2011 SOCIAL MEDIA MARKETING INDUS-
TRY REPORT: How Marketers Are Using Social Media 
to Grow Their Businesses, puts all these doubts to rest. 
The executive summary stressed that:

This study surveyed over 3,300 marketers with the 
goal of understanding how marketers are using social me-
dia to grow and promote their businesses.. Here’s a quick 
summary of our primary findings:

Marketers place high value on social media: A sig-
nificant 90% of marketers indicate that social media is 
important for their business.

Measurement and integration are top areas mar-
keters want to master: One-third of all social media 
marketers want to know how to monitor and measure the 
return on investment (ROI) of social media and integrate 
their social media activities.

Social media marketing takes a lot of time: The 
majority of marketers (58%) are using social media for 
6 hours or more each week, and more than a third (34%) 
invest 11 or more hours weekly.

Video marketing on the rise: A significant 77% of 
marketers plan on increasing their use of YouTube and 
video marketing, making it the top area marketers will in-
vest in for 2011.

Marketers seek to learn more about Facebook and 
blogging: 70% of marketers want to learn more about Fa-
cebook and 69% want to learn more about blogging.

The top benefits of social media marketing: The 
number-one advantage of social media marketing (by 
a long shot) is generating more business exposure, as 
indicated by 88% of marketers. Increased traffic (72%) 
and improved search rankings (62%) were also major 
advantages.

The top social media tools: Facebook, Twitter, Linke-
dIn and blogs were the top four social media tools used by 
marketers, in that order. Facebook has eclipsed Twitter to 
take the top spot since our 2010 study.

Social media outsourcing underutilized: Only 28% 
of businesses are outsourcing some portion of their social 
media marketing.

The above summary is merely a taste of what’s in 
this report. You’ll find more than 50 charts that visually 
convey some of the fascinating findings of this report. 
For example, the report looks at which tools are used by 
those who invest the most time in social media market-
ing and the benefits achieved by those who’ve been at 
this for years.
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