
Editor’s NotE

Our Next Move…

You can never rest on your laurels, you have to keep innovating. When I started this association, I did so to give you a voice in 
solving our many industry problems. Our mission statement very clearly says: 

“We at PROGRESS in Lending Association believe that business process re-thinking and optimization can make all the dif-
ference. This association is about educating mortgage participants about how to face real business problems and overcome those 
business problems through technology innovation. Your voice can make all the difference in supporting mortgage participants 
facing the tough challenges ahead.”

For us, that’s not a bumper sticker, that’s reality. Now we’re taking it to the next level. We’re going even further. How? We’re 
taking your voice mobile to open your thoughts up to an even bigger audience. We want to use the latest technology to expand and 
broaden the reach of those visionaries 

It is commonly known that the iPad is fast becoming the most popular mobile device. According to a report by Morgan Stanley 
analyst Katy Huberty, the iPad is on track to become the world’s most popular mobile device, within just 3 months of its launch. 
Morgan Stanley projects sales of 16 million units in the first year alone. With over 3.3 million iPads sold in less than 3 months, 
that’s an argument hard to refute.

In the latest quarter (April to June), the iPad generated $2.17 billion in revenues, representing almost 14% of Apple’s total in-
come for the period. “Revenues were driven primarily by the iPad” said Peter Oppenheimer, Apple’s chief financial officer. “That 
was out of nowhere,” says Brian Marshall, an analyst with Gleacher & Company, about the iPad’s numbers. “Phenomenal.”

According to Forrester’s Consumer Technographics surveys awareness of the iPad is extremely high. How high? Nearly 10 
million US consumers say they either own or intend to buy an iPad.

But we’re taking it even further. We will draw content from a variety of sources like social media sites like Twitter. We’ll post 
white papers. We’ll look to include industry analysis and thought leadership as we create an iPad dedicated to revolutionizing how 
you get mortgage insight. So, download the PROGRESS in Lending iPad app on iTunes today. ❖

Tony Garritano 
tony@progressinlending.com

PS. Your comments are welcome. Please E-mail letters to letters@progressinlending.com. Include your name, address and 
a daytime telephone number. Letters are subject to editing and are presumed to be for publication unless the writer specifies 
otherwise.
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