


    One of the most important 
investments many consumers 
make is the purchase of a 
home. There are several 
helpful websites and apps 
that enable potential buyers 
to see homes that are for sale; 
learn about neighborhoods, 
schools, and crime rates; find 
out how much taxes are; and 
even see a 360-degree view 
of a home’s interior. Real 
estate agents are readily 
available to support the 
buying process with just the 
click of a button on a 
website. And, on many sites, 
lenders stand ready to offer 
the consumer approval on a 
mortgage loan. With these 
self-service capabilities, the 
consumer can use their 
personal device (e.g., laptop, 
tablet or smartphone) to find 
one of the most important 
wealth-building assets they 
will ever own. 
    Once they’ve secured a 
loan, homeowners benefit 
from understanding how to 
best manage their home loan. 
Certainly, many consumers 
can obtain information about 
their house payments, amount 
of interest paid, how much 
equity is in their home and 
other related information on 
their bank’s website. What 
may not be readily apparent 
to them is what to do with 
this information or how to 
manage their property wealth 
as the years go by. 
    This is where a mortgage 
servicing app can become a 
consumer’s best friend, but 

not just any app that provides 
information based upon static 
data. What is needed is a 
dynamic application that 
accesses up-to-the-minute 
data to give homeowners the 
information they need for 
future home- or loan-related 
decision-making. 
    We know that many, if not 
most, consumers prefer to 
access their mortgage 
information online without 
the intervention of a customer 
service rep (unless they ask 
for one). But we also know 
that homeowners are not 
always financially savvy 
about how best to leverage 
and maximize the wealth in 
their homes. To help 
consumers make the 
decisions that are best for 
them, they need current 
information about their 
payments, interest rate and 
equity; how the value of their 
home compares to similar 
homes in their neighborhood; 
and the impact of various 
financial decisions they could 
make. And, these details need 
to be easily accessible and 
consumable.  
    Today’s banking apps 
certainly provide basic 
information about the status 

of a consumer’s existing 
accounts.  But what if a 
mortgage servicer provided 
its customers with an 
interactive app that could do 
much more – such as 
simulate different scenarios 
regarding how consumers 
might use the equity they are 
building in their homes. 
Such an app could offer a 
dashboard that would provide 
a quick view of market and 
neighborhood information, as 
well as the ability to click a 
button to make a payment. 
The app could also show 
consumers what the current 
(real-time) value of their 
home is; how a refi would 
impact their monthly 
payments or interest savings; 
and how making an 
additional principal payment 
on a monthly basis or in a 
lump sum would improve the 
time required to pay off their 
loan. This app could also 
show other information, such 
as current interest rates 
available or special deals 
their lenders may have 
available. 
    Ultimately, this is the kind 
of do-it-yourself functionality 
that mortgage customers 
want.   v 
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