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TILA-RESPA 
Integrated 
Disclosures  
As of Oct. 3, 2015, the 
CFPB requires that 
mortgage lenders provide 
two new disclosure forms 
to help borrowers make 
better-informed decisions: 

Closing Disclosure
Discloses final costs and terms 

at least three business days 
before the loan closing date, 

versus a previous rule allowing 
24 hours advance notice only 

upon borrower request.*

Mortgage Pros Embrace New Ways
to Engage Borrowers

2015 Xerox Path to Paperless Survey
Information reflects the responses of a blind online survey conducted within the United States on behalf of Xerox®  Mortgage Services in October 2015 
among mortgage professionals with backgrounds in origination (97 percent), servicing (61 percent) and other functions (11 percent). The respondents 
represent a cross-section of the mortgage industry, including 58 percent who work in general/executive management; 17 percent in operations 
(underwriting, risk management); and 14 percent in production (sales). 
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of mortgage pros expect 
to see an increase in the 
use of eDelivery.  

51 percent of mortgage pros -- 
compared to 33 percent in 2014 
-- believe that half of all loans 
will be closed as eMortgages in 
four years or less.  

Implementations 
to attract millennials:

rate eAcknowledgment and 
eSignatures, which expedite and 
ease borrowers’ signatures, the top 
“very important” tech feature.

Millennials are the 
largest group of recent 
homebuyers.*61%

are engaging in millennial-specific 
initiatives. 

32%

are leveraging smartphones and 
tablets for business transactions — 
doubling from 16 percent in 2014. 

51%

*Sources: Consumer Financial Protection Bureau, “Know Before You Owe: Making the Mortgage Process Easier for You,” September 2015
 National Association of Realtors Generational Survey, March 2015

92%

eMortgage Optimism Rising

Loan Estimate 
Discloses key loan terms 
and cost estimate to the 

borrower at the beginning 
of the mortgage process.

How Regulation and Homebuyers are 
Transforming Mortgage Processes
TRID Drives Faster Communication 

Decrease processing time 
and cost per loan 59%

Accelerate document delivery 
process 63%

Accelerate closing disclosure 
process 66%

Mortgage pros' top three “very important” benefits 
of going paperless:

®

today’s paper-intensive, home-
financing process can seem archaic 
to millennials and other borrowers 

accustomed to the effortless nature of to-
day’s many digital services. While a paper-
less mortgage world remains a dream, an 
annual Xerox survey reveals an acceler-
ated pace toward making it a reality.

Key findings in the 11th annual Xerox 
Path to Paperless Survey pointing to a rap-
idly changing mortgage landscape include:

>> Accelerated Paperless Delivery 
Adoption: About 78 percent of the mort-
gage professionals polled have technology 
in place for eDelivery of disclosures or oth-
er documents to borrowers — an increase 
of 15 percent from the previous year.

>> More Borrowers to Receive 
Documents Electronically: An overwhelm-
ing majority of respondents — 92 per-
cent — expect an increase in their use of 
eDelivery as a result of the TILA-RESPA 
Integrated Disclosures rule, helping offset 
closing delays as the industry adapts to the 
new regulation (only 15 percent cited a 
smooth implementation of TRID).

>> eMortgage Optimism Rising: More 
than half of respondents (51 percent), 
compared to 33 percent the prior year, be-
lieve that half of all loans will be closed as 
eMortgages in four years or less.

“While completely digital mortgages 
are not yet the norm, our survey shows 
continued movement away from shuffling 
paper from one desk to another and to-
ward online platforms that enhance com-
munication between all parties at every 
stage of the loan,” said Jeffrey Nuckols, 
senior vice president of Xerox Financial 
Services. “The new regulatory effort to 
improve the mortgage process comes at a 
time ripe for engaging today’s borrowers 
who increasingly demand an interactive, 
digital experience.” 


