
In the article entitled “How to Have the Most 
Productive Q1 Ever: 11 Helpful Tips,” writ-
ten by Amanda Zantal-Wiener she rightly 

says that productivity is one of those things that’s 
too general to master quickly. You might be try-
ing to get more done in a day, procrastinate less, 
or accomplish a lot with minimal resources. All 
of those goals fall under the “productivity” um-
brella. So how do you prioritize them?

Depending on where you are in your career, 
and what your goals are for the first quarter, you 
might have different productivity goals. Once you 
know what they are, however, you can prioritize 
them — and determine the resources you need to 
knock them out of the park.

Here are the tips that will be the most appli-
cable as we work our way through the next few 
months aiming for success. Have a look, and see 
which ones will help you achieve the most this 
quarter.

1) Invest in personal assistant apps.
In 2016, Google Home was released in the 

U.S., furthering the conversations about voice-
activation, AI, and the Internet of Things. But 
more than that, people wanted to know: Which 
is better, Google Home, or Alexa? Technically 
speaking, not all personal assistant tools are cre-
ated equal. Each has its own requirements, cost, 
and features.

2) Make the most of your downtime.
Between work and personal commitments, the 

modern lifestyle can be physically and emotion-
ally draining. After all, that’s why we take vaca-
tions — or, at least, the 53% of us who aren’t 
afraid to take time off.

It’s kind of crazy that close to half of us feel 
ashamed to use that time, isn’t it? We shouldn’t 

be — it’s a great opportunity to slow down and 
do the things that don’t normally fit into our daily 
schedules. But once you do take a breather, take 
heed, and don’t overbook.

Instead, use that time to address some of the 
things that, as Sophie Bernazzani puts it, “have 
been collecting dust in your mental backlog.” 

3) Bookmark better resources.
It seems like there are just so many online re-

sources for marketers, and especially for bloggers 
— just look at what a single Google search yields.

You might already have your favorites among 
the many options, but if not, here’s another place 
where you can prioritize according to your goals. 
Whether it’s staying organized, coming up with 

ideas, or promoting your posts, that’s what book-
marked sites are for — to keep all of your best, 
helpful resources in one place.

4) Use browser extensions.
Browser extensions are one of those things that 

can be so helpful, but not enough of us take ad-
vantage of them. They can aid in everything from 
avoiding weak language in e-mails, to keeping the 
Internet’s distractions at bay.

That’s why we’re partial to Google Chrome 
browser extensions, which can be highly valuable 
to busy marketers who want to make their time 
online more efficient.

5) Plan your content.
There’s a reason why 69% of marketers are us-

ing social media to build a following — it works, 
but only when best leveraged. A big part of that 
is making it manageable, and approaching its use 
strategically.

Sounds great in theory, but how does one go 
about that approach? Like many other things in 
life and in business, an effective social media 
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presence requires proactive planning. After all, no-
body wants to become one of those brands whose 
Facebook Page hasn’t been updated in months, so 
it’s important to plan and schedule your social media 
posts in advance.

6) Use your commute.
Commuting gets such a bad rap when in actuality, 

every minute spent standing on the train platform or 
waiting at a traffic light is time that could be spent 
getting something done. 

7) Try a new approach to project management.
Are you a member of the Multiple Productivity 

Tools Club? If so, you’ve likely spent more time than 
you’d like on such tasks as searching for an email, 
assignment card, or document — because you have 
so many tools and systems. Maybe that’s why over 
half of us are excited by the prospect of automation 
replacing tedious workflow tasks.

But in addition to right kind of technology, these 
tasks can be made more efficient with the right 
approach to team collaboration. That starts with 
strong communication among everyone working 
on the project, as well as the right kinds of tools 
— in moderation — that make the many pieces of 
project management more cohesive.

8) Experiment with to-do list styles.
Did you know that to-do lists date back to the 

1700s? Since then, they’ve taken on many formats 
but still serve the purpose: to plan what we need to 
do. Still, to-do lists are hardly one-size-fits all, and 
what works best for me, for example, might not be 
the best style for you.

9) Avoid guilt.
Simply put: Feeling bad about being unproduc-

tive will only make you less productive. And yet, 
we’re living among a guilt epidemic – in fact, one 
in five people cite it as the reason why they don’t 
take breaks. But not taking breaks — and feeling 
bad about it, to boot — really sabotages the quality 
of our work.

10) Manage long-term deadlines.
So, we’ve covered the fun facts about to-do lists. 

But while those can be great for day-to-day tasks, 
where do long-term deadlines and goals fit in?

As immediate responsibilities arise, it’s easy to 
lose focus on things like monthly or quarterly dead-
lines. It’s what Bernazzani alluded to as the “doom 
loop” which she defined as “a cycle of putting off 
tasks, feeling anxiety and guilt, and consequently 
working with lower productivity and efficiency due 
to these negative feelings.”

11) Learn more — faster.
Last year, Lindsay Kolowich, posed an interesting 

question: “How long does it take to acquire a new 
skill?”

As it turns out, there’s quite a bit of misunder-
stood information out there in response to that ques-
tion. One 1993 study published by the American 
Psychological Association, for example, claims 
that it takes 10,000 hours of deliberate practice to 
become an expert.

Look again: That’s to become an expert. Not to 
learn. To learn, Kolowich writes, “is to take a delib-
erate, intelligent approach to your learning,” espe-
cially when you want to do it quickly.

How Are Those Goals Looking?
Do they seem as insurmountable as they might 

have when you first returned from the holidays? 
With these tips, they shouldn’t.

The key is to remember that we’re not superhu-
man — hence that whole idea behind avoiding guilt 
— and even the best laid plans often go awry. But no 
one can expect anything more than your best. And 
with these resources, your best can be even better. v
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There’s a reason why 69%  
of marketers are using social 
media to build a following —  
it works, but only when  
best leveraged.


